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SPECIAL THEME

[COLOR]
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Colors constantly evolve. They are newly discovered, sensed, studied, and utilized more and more.
Uniqueness is important these days. In this sense, colors may help you define your identity in whichever
way you wish, and such an effect becomes clearer when you recognize and control colors well. As a
color trend leader, NORQO is filling the world with more diverse colors through constant researches
and value improvement.
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Everything has colors
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The world of colors

Have you ever imagined a colorless world? What if all dishes on the dinner table
were gray-white? What if all the flowers and trees you see on the trails were
achromatic? Our emotions would be quite different from now. Fortunately, we are
living in a world full of colors. Trees outside the window change their colors to
green, yellow, and red depending on the season. Dark brown bread served on a
colorful dish represents a savory taste, and green salad shows freshness. You open
your wardrobe and choose an appropriate color of an outfit according to your mood
or schedule of the day. When you step outdoors, you see white cars speeding
down a black road. Red, yellow, and green lights keep order. The light of the sunset
colors the world with a soft tone, and you prepare for the night once the sky turns
dark blue. Colors fill up your daily life by assisting you in recognizing objects, giving
directions, and changing your mood. If you think the world rules humanity, what
about changing the subject to “the colors filling the world"?

In the beginning there were colors

Colors have existed since the dawn of time, even before human beings. | believe
humans began to recognize and create colors on their own when they attempted
to reproduce a world they saw and to create the utopia they desperately desired.

TR AT

RIS A AT IR 2R A 2RI ? B4, BE RHIHEY
IR IR B R, HOP S L RTERT ARER 2 2 89, A R TR E A
SRR HIIAERF AR K2 HE, BAVEEE— Nl arn
5, BEAMM AR b AE A L, BIR G, mE A
BUN ORI TR ARt LAY EEH R SRIHAB LR E
TSR T, TR, FTOFEAR, ARYE S RO e H AR £ &5
B GAE R TN ; ZR A TE R GE R BB R E NP RIA, S5
LKL BAT BRAT, R e B v T R OR BHIBI T HE I 8, R 5
Wy AL, 4R AEITAAZE RGN, WIFURAE IR EIR. BUEOIFE T
BAHFLEFE— DA%, ETLURIAEL TRES, 8D
1o A SRE 5 S8 AT, 6 AL AT LAY S P S I A 5 A £
FESEE R

AHEHE

ERIET NI ARSI FI B e B T RIERY
HHY, RO RAGE S S EL R, SR PO A A BAR TSR
JEIR R [F A IR, 15 T DU I 222 080 A A GRS IR Bl AR B L
TR B R T AL GBS S, 2L R B E AL E TR &AL

Red and yellow were used in the paintings of
the Cave of Altamira, which were applied during
the Paleolithic Age and which help surmise the
origin of paintings and religions. Red and yellow
were from iron oxides and iron carbides, respec-
tively. Human color technology also constantly
developed. The use of color materials such as
malachite, green earth, and gold increased dra-
matically during the Egyptian civilization and
the Minoan civilization which flourished on the
island of Crete, hence marking the beginning
of the splendid color culture. Egyptian blue, the
world's first synthetic pigment, was created in
Egypt during this period. Following this period,
Ancient Greece and Rome defined their identities
with unique colors. In terms of colors, the West
was greatly affected by religions, including Byz-
antium, the Gothic, and the Renaissance. Artists
had to use specific colors, such as ultramarine,
white, and yellow, made from valuable miner-
als in order to express the glory of gods and the
heavenly world. Stained glass (refers to colored
glass windows creating brilliant lights) was a tool
to give an overwhelming atmosphere to spaces and religious rituals.

The use of colors was strictly restricted during these periods. Rank colors as well
as religious colors were regulated by laws. Royalty and the powerful restricted
the use of colors depending on the ranks, classes, and sexes. Hindus of India dis-
criminated against four colors (white, red, yellow, and black) based on the caste
system. In China, only emperors were allowed to wear yellow according to the law.
Anyway, the poor could not use colors freely. Pigments collected from nature were
extremely rare and expensive.

As synthetic dyes from organic compounds were invented in the mid-19th century,
colors began to be widely used both commercially and culturally in the era of mass
production. Color boundaries between classes collapsed as synthetic dyes became
more widely employed in all areas. In art history, the invention of oil paints in metal
tubes allowed painters to go outside and draw vivid hues of nature. This marked
the beginning of Impressionism. Colors came out from the background to the center
of the stage. Colors are now themes and outstanding functional materials.

Colors and Humanity

The psychological effects and functions of colors were studied from various view-
points in the process of colors leading or following a trend in commercialism.
Studies show that women are generally better at recognizing colors than men,
and warm colors boost labor productivity and pleasure. Colored advertisements
are more effective than monochrome ones since colors help people understand an
object. As such, the power of colors has been proven by a number of research find-
ings. Such powers have been applied to a variety of fields. Highly saturated colors
are used for candy or sweet drink packages since they help you feel the flavors of
sugar and butter better. Pink is often used in hospitals and prison cells because it
is effective for psychological stability. In 2013, Google generated USD 200 million
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more profits by using the color blue for its search website.
Colors have social values of their own and have influenced our
recognition, emotions, and behaviors throughout human history.
Colors are present in almost everything you enjoy and consume,
and they influence and move your life. You must actively select
and enjoy colors if you want your own identity in terms of con-
sumption, possession, and taste. Each person has their distinct
color. If the world is made up of colors, you are one of them.
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NSDS llluminates the Colors of the World
NOROO Seoul Design Studio

Works of art make you see things from a new angle. When an ordinary flower is framed and an everyday item is displayed in a gallery, they become works of art
that inspire a multitude of emotions. The same goes for NOROO Seoul Design Studio (NSDS). NSDS illuminates colors in a distinct way, gives them uniqueness,
and reveals their meanings by shedding light on individual colors that naturally fill our world like the air. This is an interview with Assistant Manager Kim Seung-
hyun and Senior Manager Hyun Jung-o at NSDS, the place that enlightens your senses of colors.

NSDS, BIl {57 RVEi €

NOROO Seoul Design Studio
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NSDS, THE ADVANCE GUARD OF COLOR TREND RESEARCHES

Those who have ever agonized over colors would know how challenging it is to
choose colors. All colors differ, just like the countless colors between white and
black. Moreover, combing such colors is another challenge. At NSDS, such prob-
lems are easily resolved. Under the supervision of Director Han Kyung-won, NSDS
focuses on studying the infinite possibilities of colors and widely disseminating
their findings to the industry and society.

“The most difficult thing, according to working-level designers, is to use colors
appropriately. This is why you need consulting services from a reputable outside
expert, like NSDS. We provide our clients with solutions so that colors can be uti-
lized effectively in various fields. In addition, we, as an advance guard of NOROO,
a leading company in the color industry, hold NOROO International Color Trend
Shows (NCTS) and publish Cover All (color trend book) so that more people can

e
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experience and feel a wide range of colors,” says Assistant Manager Kim.

NCTS is one of NOROO's most important events, which is always covered by its company newsletter. At
this event, NSDS invites global leaders from a variety of fields, including culture, art, and design, to share
its strategic insight of colors and build a network. Although the shows have not been held for a couple of
years due to the COVID-19 pandemic, the sixth edition of Cover All was published this year.

NSDS is engaged in a number of collaborative projects with other companies. “The Incheon Color 10, which
represents the city's nature, history, and culture, contributes to the harmonious views of Incheon. After
getting our consultation with the growing trend of colorful home appliances among Millennials and Gen-
eration Z, Winia Dimchae has launched new refrigerators and air conditioners based on our advice. We are
also working on cooperative projects with LG Electronics and Coway. It's all the rage these days to combine
different areas. More and more fields require our services encompassing a wide range of colors,” says Kim.

TAKE THE HELM IN THE OCEAN OF COLORS

How does NSDS find out the direction and guide the way in the ocean of colors that is enormous, bewilder-
ing, familiar, and sometimes unfamiliar? It is certain that identifying changing trends every year, suggest-
ing the colors of the year, and providing color curation through Cover All require an ability to analyze the
present accurately and make bold judgments about the future. Senior Manager Hyun Jung-o answered the
question about how they deal with the given issues:

“NSDS has been accumulating a tremendous amount of references about different eras and colors for a
long period of time. As a result, we can find a clue to the future based on the present. Because ‘trends’
encompass the newest things of both the present and the future, we must be ready with two answers.
We talk about current key events and consequent changes in values, and then, we suggest colors required
to convey the values.” NSDS analyzes significant social trends, derives the essence penetrating into the
present and the future, and expresses them all through colors. Demonstrating such efforts, Cover All is a
business medium and a unique channel that communicates through colors. In addition, the studio suggests
in detail how to make better use of the colors introduced.

to use colors freely, to feel emotional changes from colors, and to broaden their choices. “We will
engage in more diverse activities to broaden people’s experiences.” Their resolution reminds the
readers of a prism. With the new colors NSDS has unveiled, their diversity is already glistening in
our daily lives.
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Assistant Manager Kim also added, “Material texture and ex-
pression methods as well as colors are becoming more signifi-
cant nowadays. So, we suggest one-point directivity by space,
object, and style as well as CMF (Color, Materials, and Finish)
and color utilization by theme and design.” He put emphasis on
“mood” as the most important thing to consider: “Colors we sug-
gest reflect social changes, moods, and nuances. Cover All is not
simply a color chip. Here you will find comprehensive color reper-
tories and references.” His words remind the readers of the story
and power of colors.

NSDS USES LIGHT TO ILLUMINATE COLORS

“Symbolism and immediacy are some of the powers of colors. In
terms of symbolism, colors deliver meanings more quickly than
any words, while for immediacy, you feel as soon as you see the
color.” Both interviewees gave me similar answers to the ques-
tion about the charms of colors. They also expressed their wish
for more people to be free of prejudice against colors, to be able
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Better Option, COVER ALL

If someone asks about the colors of the present, this publication would be the best. COVER ALL, a color trend book published by NSDS, uses 48 colors to illustrate
social changes. This book displays a variety of color combinations so that readers can understand the meaning of current trends and get inspired. In particular,
Volume 6 issued in 2022 explored the influence of colors on works of art through exclusive interviews with public figures. This article is about COVER ALL Vol. 6
that suggested a better choice for the future through a variety of colors.

Better Option, COVERALL
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COLORS TO SEE THE FUTURE FROM THE PRESENT METRERRNE G

Cover All consists of two parts: Inspiration & Color and CMF & Application. Part 1
tackles current issues such as COVID-19, artificial intelligence, and environmental
pollution under the theme “Better Choices” and introduces NSDS Color Pick 48.
Colors numbered from NR01-001 to NR06-048 and named from Autumn Berries
to Veiled Black are explained with a variety of images and delicate words to de-
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%A 51, Autumn BerriesF|Veiled Black#&4wH %%, i

liver their unique nuance and mood. Its
curation categorizing 48 colors in eight
groups, including Lives Manmade Condi-
tion, Matiss’s Canvas, and Solidity, shows
new impressions of colors. Senior Man-
ager Hyun Jung-o picked the first color
curation group “Lives Manmade Condi-
tion” as the colors to focus on. This group
shows that nature and the daily lives we
experience by developing technologies
and creating wider options are no longer
natural but rather controlled outcomes.
Green, blue, and red—the primary colors
selected by NSDS as extreme symbols of primitive nature—intuitively show the
coexistence of artificiality and nature. After introducing such a combination of col-
ors, Part 1 displays Chlorophyll, Afternoon Sunlight, and Ultramarine as the key
colors of the year and explains the background of the color selection.

Part 2 (CMF & Application) illustrates color applications in terms of material, de-
sign, and space. “Inner” issues that aim for both physical and mental wellness,
“outer” issues where virtual spaces and multiple personae are part of daily life,
and “alternate” issues that enable an approach to the impossible sector are all
included in Inspirational Issues. This section introduces new wavelengths while
48 colors combine and spread again. You will also find different material samples
in Cover All. Touch and feel the samples as much as you want and feel the unique
synaesthetic characteristics of colors. Creative Application shows the accurate
trend points of spaces, objects, and styles. Readers should pay attention to the
colors suggested by Cover All and the keyword of each section, according to As-
sistant Manager Kim Seung-hyun. He also expressed his expectation that readers
could feel visual immediacy and the directivity of colors based on the overall design
trend and changes.

ARTISTS TALK ABOUT COLORS

Based on the concept of “K-culture special” for Cover All Vol. 6, we questioned five
creators who represent Korean culture, art, and design about what colors mean to
them and what they consider when selecting colors. Don't miss out this special
section by scanning the QR codes found in the introduction and the body. Colors
are the emotion of the day to Huh Myung-wook (artist) and the element to show
the taste before even tasting with the mouth to Yim Jung-sik (chef). Colors are
the value of diversity to Art Nom (artist) and a complicated tool containing a lot of
meanings to Yang Teo (designer). Lastly, colors are his individuality to Jo Sae-ho
(entertainer). Color trend book Cover All is what you need to learn more about their
works and stories of colors. A wider world of colors awaits you.
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with NOROO [Paint], Value Enhanced

2022 NOROO Paint Seminar

From February 22 to 28, NOROO Paint & Coatings (“NOROQ”) hosted the 2022 NOROO Paint Seminar in a virtual reality
space. In this seminar, NOROO introduced its new slogan [ ], Value Enhanced: NOROO Paint and announced its com-
mitment to raise the awareness of the higher value of paints that contribute to the world.

with NOROO [i&#}], I=A{E
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NOROO

NOROO ADDING VALUE, CULTURE, AND FUN

This February, all NOROO branches nationwide were sent a special invitation. The
invitation, which was made with recycled paper and soybean ink, used a QR code
that redirected readers to a video of dancing paints. The video featuring past NCTS
events and branch seminars held in Jeju reminded viewers of the two years when
gatherings were restricted due to the COVID-19 pandemic. This period, however,
marked the beginning of transformations. Last year, NOROO built a virtual reality
space that is 99% similar to the actual NOROQ building on ZEPETO, a metaverse
platform, and this is where this year’s seminar took place.

Manager Cho Hyun-jung of NOROQ's Marketing Division opened the seminar with
a phrase saying, “Interesting Life, Convenient Living and Touching Moments Cre-
ated by NORQO," followed by the opening speech by Vice President Kim Yong-kee.
“People in their 20s and 30s, who are playing a pivotal role in this age where
content serves as one of the competitive factors, and the youth, our potential cus-
tomers, consider values, culture, and fun the most important rather than price ef-
ficiency. NOROO will add values, culture, and fun to our honest and dynamic nature.
Join us in raising NOROO's value together with yours,” said the Vice President,
connecting his remarks to the marketing slogan of [ ], Value Enhanced: NOROO
Paint.

[ 1, VALUE ENHANCED: NOROO PAINT

“Painting is more than just adding colors. It is an action that brings hope, improves
health, creates the future, and strengthens our values. With our slogan [ ], Value
Enhanced: NOROO Paint, we will strive to highlight the value of our paints and
enhance the public’s awareness of them. The NOROO stores will be the ones to de-
liver the values in this process, and our business value will be boosted even more.”
Baek Seung-chan, managing director and head of the Marketing Division, appeared
as an avatar to give a presentation about NOROQ's response to the future market,
emphasizing the direct-to-customer (D2C) communication based on the new slo-
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gan. He also mentioned that the first marketing activity that will take place in 2022 will raise the
pride of all NOROO stores by increasing the designated purchases by companies and government
offices, rather than general consumers, through direct promotions. Baek also introduced the second
activity through which the NOROO stores’ perspectives will be reflected and respected by a support-
ers’ group comprised of the store representatives. The activity will involve the company’s support so
that the products and services will begin from the stores. The third activity covers establishment of
and support for digital environments of the stores in the new normal. In particular, NOROO plans to
offer more diverse content for the stores via its YouTube channel “Paintitsuda,” which has over 1.4
million views and 10,000 subscribers.

The following session was “You Quiz with NORQOQ," featuring Choi Jong-moon, the CEO of Chaeum
Planet and a member of the 2022 NOROO Supporters batch 1. The corner focused on the public’s
awareness in the paint industry and how to raise the values.

MORE NEW PRODUCTS! UPGRADED VALUES! NOROO

This year's NOROO Paint Seminar added fun factors by featuring the colors of the year as well as
NOROO's CMF publication, Cover All. The cheery voice of Jo Se-ho, a celebrity entertainer, and the
following introduction of new products that will excite consumers in 2022 were highlights of the
occasion. New products that are scheduled to launch in 2022 are two paints for construction—Cupit
Master and Cupit Wood Stain—and six floor waterproofing products like Cleanpoxy Primer (high-
viscosity) and Yegreena Floor Coat (W). Cupit Master is a special multi-functional water paint with
properties such as elasticity to prevent cracking, high weather resistance to keep the original ap-
pearance, and excellent water repellency. Cupit Wood Stain is also a water-based paint that rivals
oil-based products in terms of durability and weather resistance. It is a USDA-approved water-based
stain that can also be used on building exteriors.

A paint coats a building to shelter it from rain and
wind, as well as envelops rough wooden surfaces
for protection, thus beautifying the surroundings.
Now is the time to emphasize its value, bring it into
the limelight, and raise the public’s awareness. The
brackets in NOROO's new slogan will embrace all
areas where paints are used and thus contribute to
expanding the market. The 2022 NOROO Paint Semi-
nar was the event for us to paint a brighter future in
a virtual space.
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NOROO receives Minister Award for its thermal
control paint technology and contribution to
counteracting climate change

NOROO Research Institute

NOROO Paint & Coatings (“NOROQ") received a Minister of Science and ICT Award last December for its “thermal control paint technol-
ogy to respond to the urban heat island effect and the climate crisis,” which was selected as one of South Korea’s ten representative
technologies that help fight climate change. At the cutting edge of thermal control paint technology, NOROO has continued to advance its
technological capabilities. The recent award is a testament to NOROQ's technological prowess as well as its commitment to combating
climate change.

PPEFERAR A R SURZL(FH M, RRKER
LN R IREL B STRR
RS VR BN ST R B I G B R0 U R AL AR A R RO U SR ER”, FE T RAR 12 A SRR BB Rl K E

B AN BRI SR APEIRRIEOR,, (HIFRIF LIS, I ER SR BRI TR ISR B R N AN IR EHSOR ) I B e, thitk
T EREE IR RO SR (A R D

FIGHTING CLIMATE CHANGE—LEAVE IT UP TO US!

“South Korea's ten representative technologies that help fight climate change” is
an initiative that evaluates and highlights the creativity, excellence, and social and
economic impacts among national research and development projects supported
by government ministries for the last three years in three areas: carbon reduction,
carbon resource conversion, and climate change adaptation technology. NOROO's
“thermal control paint technology to respond to the urban heat island effect and
the climate crisis” (Product name: Energy Saver Eco Cool Roof; “thermal control
paint technology”) was selected in the double carbon reduction and adaptation to
climate change category, and the head of the company’s research institute Ham
Young-jae received the Minister Award on behalf of the company. The thermal
control paint is a highly functional paint that can be applied on the outer surface of
buildings and control their temperature by reflecting infrared rays and preventing
heat from penetrating into the building.

“The recent award recipients were chosen from a pool of projects that received
government funding and bore fruit between 2019 and 2021 and were nominated as
distinguished technologies. NOROO submitted its thermal control paint technology
for the Ministry of Trade, Industry and Energy’s governmental task in 2017, and we
were selected for the task and conducted research for three years. \We were once
again recognized for our research outcome through this award,” Ham explained.
“NOROOQ pioneered this field by becoming the first in its industry to research and
launch thermal control paint solutions such as cool roof paints. Though the tech-
nology and product are necessary to fight climate change and conserve energy,
the actual market was not yet ready for them, therefore increasing demand was
limited. At this, we undertook various activities, such as campaigning for cool roofs
with local governments. When the government’s funding notice went up in 2017,
| knew we had to join the project. | broached the subject to section chief Shin
Jae-seok, with whom | was working at the time, and he replied, 'Of course, we're
doing it!"" At Ham’s mention, Shin Jae-seok, now a team leader, laughed, saying, “I
didn't know that would be the beginning of my woes!” Ham continued, “It was our
first time applying as an organizing company, so we pulled all-nighters for almost
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a month including during the Lunar New Year holidays, and we
were overjoyed to be selected for the project. We had high ex-
pectations for ourselves, so the project managers went to great
lengths during the three-year research.”

REACHING A GOAL TOGETHER

South Korean cool roof paints had an infrared reflection rate of
85% at the time, compared to 92% for Japanese and European
products. “That's why our goal was to reach an infrared reflec-
tion rate of 93%. It was a daunting goal, but the Korea Institute
of Ceramic Engineering and Technology, which took part in the
project as a participating company, worked to combine reflective
and insulation materials, while we developed a painting system
based on the principle of double and triple reflection, ultimately
achieving our objective. We also simultaneously developed
a highly durable binder, elevating the maintenance rate of the
country’s infrared reflection rate.”

NOROO was also able to conduct verification tests with Korea
Conformity Laboratories, another project participant, which even-
tually resulted in a successful outcome. “We absolutely needed
data on the paint's effect on lowering indoor temperatures in
order to appeal to consumers. Through the government-funded

18

project, we conducted a verification test in a laboratory setting that artificially rep-
licated the climate in South Korea, as well as a trial painting in Vietnam, as a result
of which we discovered that the paint lowered the outside surface temperature of
a roof by a maximum of 11.21°C, as well as the inside surface temperature of a roof
by a maximum of 4.80°C.”

NOROQ's successful execution of the three-year project and steady technological
advancement were recognized for their significance and merit through the recent
Minister Award. Ham gave credit to others, saying, “It's awkward to accept the
prize on behalf of everyone who helped us reach this outcome.” Shin reminisced
about the project: “While the project was ongoing, | had to move to the Purchas-
ing Headquarters and hand over the research to a fellow researcher. It must have
been hard, but I'm thankful my colleague carried on with the research smoathly
with Ham.”

TECHNOLOGICAL DEVELOPMENT FOR THE ENVIRONMENT

The NOROO Research Institute’s research on thermal control paint and energy con-
servation is still ongoing. “We joined the Ministry of Trade, Industry and Energy’s
international collaborative energy research project as a result of the trial painting
and seminar we held in Vietnam, and we are currently a participating organization
for a project titled ‘establishing the foundation for high-efficiency building energy
package localization verification & commercialization that considers the climate
and economic conditions in Vietnam.” We're also applying for a new government
project for developing technology that can reduce the amount of carbon used in
industrial processes. We believe that as time goes on, thermal control paints will
not only create a thermal barrier to reduce temperatures but also evolve to the
point where they will function as cooling paints. Paints and coatings will evolve
and transform endlessly.” Ham and Shin wrapped up the interview by sharing their
determination: “NOROO will advance its technology in all areas, from raw materi-
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als for paints to the polishing process for finished paintings, in order to respond to climate change
and contribute to carbon neutrality.”

The coming summers will be noticeably cooler thanks to NOROO, a company that prioritizes the
environment over the market and upgrades its technologies accordingly.
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Colors of Cloud Floating in the Air
NOROO Paint & Teresa Freitas Photography Exhibition: Springtime Delight

“0On one spring day, | took a journey to see flowers. But flowers were not the only souvenirs | brought home from my trip. | cherished the
sunshine that delicately opened the petals, winds that blew flowers, the joys and sadness in between every moment.” Springtime Delight
by Teresa Freitas evokes the mood of adventures and invites the visitors to embark on their own journey with the dreamy colors suggested
by NOROO Paint & Coatings (“NOR0Q").

RAaENER RREEH
IR IREIRAFE D - BB B ETRRZ B<Springtime Delight>
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AN EXHIBITION COMPLETED BY COLORS

This exhibition, which was held at The Hyundai Seoul, appears to have quenched people’s
desire to travel in the COVID-19 era. The visitors are invited to walk in the flower fields, float in
the sky up to the high clouds, and land on foreign lands. All of this evokes the memories of their
journeys—even the memories of journeys they have never taken. The thrill of first encounters,
the desire to stay a bit longer, and the perfect instant and unfamiliar landscapes slow every
visitor's steps and rush their heartbeats. The works of Freitas and the colors of NOROO are
featured in this journey that you'll want to take forever. The dreamy colors that extend from the
photos to the walls of the venue offer a warm embrace to the visitors.

Freitas chose NOROO products to create the background colors for her first solo exhibition.
Just like what she mentioned, “Color is the key to my works,” colors mattered the most for
the exhibition. She needed colors that are bold yet soft and that complement each sections’
themes, and NOROO products delivered the best outcomes. “Working with colors is my favorite
thing. Picking colors from NOROO's samples was like a fun puzzle game. | was so contented to
finally choose colors that suit my works from NOROO's website,” said Teresa, expressing her
satisfaction with the paints and colors.

HeEERRES

X7 % EThe Hyundai SEOULZSZR, 4ixt /2 e (i S /R k738
REVEF R —ZILIEE TIEH, — &) LISTERIRRXEER, — =)L)
KRBT S E SR, RE — PR A S E W IR TV, HZEERELE
NAREAR G B R R 75 2 FR o A0S BRI, AR [ L Asg 4,
IR BNSE R, FEAE TR SN KGR .. T B B — U0 E N BRI
RV I IE R E RN IR R R N BUEZ £ T — i
RAVIRAT NI — MR B R T R e L RS K R IR R s 2
S NS

TERNBRHE SRR TS B R TR BRI E S DR, TEHE S IR, itk
BHbE TRADNRTHE REG, A AT BB RE N TGN

%

@féﬁhmﬁwﬁa

SPRING .

2022

21



NOROO PEOPLE V ¥\ PAINT FOR ART 22 SPRING . 2022 23

The interaction of light and shadows
seems to be different from the colors you
have seen before. The changing colors of
the sunlight invite visitors to imagine the

photographer working from dawn to dusk.
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EVOKING THE MEMORIES OF JOURNEYS
Teresa’s choice from NOROO colors were eight in total, including PANTONE 12-4303 Country Air
and NOROO BT 7029 April Breeze. All the colors were applied using NOROO products such as Multi
Premium Paints Inspired by PANTONE (Flat) and Soon & Soo All Cover and Antiviral V-Guard. The
exhibition space consists of six sections and workstations, each of which is distinct yet smoothly
connected with the variations of pastel tones. The first section “Among the Flowers” presents a
spring field using PANTONE 12-4303 Country Air, and the second section “Spring Dreams” offers
a surreal mood between reality and surreality with NOROO WT 1078 Frozen Cream. “At Home, In
Colour” features the soft texture of NOROO BT 7043 Baby Powder to represent the warm sunlight
of Lishon, Portugal, while “Spring in the City” used PANTONE 11-4804 Lightest Sky and NOROO BT

7064 Stone Ivory to illustrate the vivid air of San Francisco, Malta, and Budapest. The “La Muralla 7043 Baby PowderWIA K Al FF B 1 #78 SF BT ARPRRIZEHYE  “Yii 2 B XL H T PANTONE 11-4804
Roja” section showcases the postmodern style housing complex designed by Ricardo Bofill, a re- Lightest SkyFINOROO BT 7064 Stone IvoryPiRHE (h, 45 \—Fi= 35 BPE AL, B BRI AT Y 22 <
nowned Spanish architect, using the shade of NOROO BT 7029 April Breeze which serves as the Jl e YD, “EL 5 R X R T PEEESF 3 R B R 2 R RIB TR SR BAR 32 AL RE R, NOROO BT
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background for various pink colors. The last section “By the Water” used PANTONE 12-6207 Frost
to highlight the transparency of the water. In terms of applying Soon & Soo Antiviral V-Guard to the
public areas, Freitas commented that “it's a safety measure and a great idea to protect the visitors.”
“Colors themselves allow viewers to experience visuals without any explanation and evoke emo-

tions,” Freitas noted, describing the pastel-toned colors of her works as soft, heavenly colors. “I'm B, FRER VS B SRS AUR HAUN “R  R IR A BRI, HEFRR IR B A IN, i o0 s, i A
overjoyed when | take photos like these. | hope they make you joyful just like | am.” The exhibition B[R Y — D N EBRE AL 2R (EANM TR, A BN T B— A2 EE 2 ik, SRFER TS

offered a pleasant journey, just as her wish. It will be long remembered as the first trip with the pho- TSR — IR AR T 2UE ORI EIZ, —EER A —ETE IS L], mFE s E LXK
tographer and a dreamlike voyage where every visitor's memories overlap in vibrant colors. i ' 1TRIB
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NOROO HOLDINGS CO., LTD.

NOROO HOLDINGS HOLDS THE 76TH SHAREHOLDER MEETING
On March 25, NOROO Holdings' 76th shareholder meeting and NOROO
Paint & Coatings’ 16th shareholder meeting were held at NOROO Wel-
fare Center of the Anyang headquarters. Each company presented its
operating income, net profit, consolidated income, and net income of
subsidiaries and investees under the equity method, as well as their
performances for the fiscal year 2021. In addition, the balance sheet
and income statement demonstrating the companies’ performances,
as well as dividends for common and preferred shares for the state-
ment of changes in equity (draft), were all accepted in the meetings.
The shareholder meetings were held in accordance with the COVID-19
safety rules.
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NORQO Holdings holds the 76th shareholder meeting

NOROO PAINT & COATINGS

SAFE AND CLEAN ZONE IN SEOUL SENIOR WELFARE CENTER

On March 17, NOROO Paint & Coatings (“NOROQ") signed an MOU with Seoul
Senior Welfare Center to increase the convenience of visitors and ensure a
healthy environment inside the center. The company had already made donations
for Soon & Soo Antiviral V-Guard and high-functional eco-friendly water paint
Soon & Soo All Cover prior to the signing of the MOU.

The Soon & Soo Antiviral V-Guard is a special functional paint that contains an
antiviral material that releases copper ions over a five-year period, killing germs
that come into contact with it. NOROO's Soon & Soo Antiviral V-Guard contains
a special mineral that has been approved by the US Environmental Protection
Agency. As a paint proven to be antiviral, antibacterial and anti-mold, Soon & Soo
Antiviral V-Guard killed 99 percent of the COVID-19 virus in 30 minutes in the first
test conducted in South Korea. In addition, it was proven to kill Influenza A virus.
The paint will be used to create a “safe and clean zone” in the senior welfare
center to ensure the safety and health of visitors.

The Seoul Metropolitan Government runs the Seoul Senior Welfare Center, which
offers a range of valuable programs that help senior citizens live better lives,
such as job creation where they may put their experience and knowledge to good
use. Around 2,500 people visit the center every day. Accordingly, the Seoul Senior
Welfare Center is paying great attention to improving its safety facilities by in-
stalling antiviral and antibacterial equipment and air purification systems. Under
the terms of the MOU, the two parties agreed to work together to build and oper-
ate the safe and clean zone and ensure the safety and health of visitors. They also
discussed ways to cooperate with each other in order to vitalize the Tapgol Art
Gallery, which is located on the first floor, while maintaining safety. The Tapgol
Art Gallery is an open exhibition and cultural space where people of all ages can
communicate through art.

The director of Seoul Senior Welfare Center said, “We are going to work hard
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Safe and clean zone in Seoul Senior Welfare Center

to help senior citizens going through many hardships due to COVID-19 take back
safe and normal life. | would like to thank NOROO for making donations to support
the healthy lives of senior citizens. It is my wish that the two institutions maintain
their positive relationship for a long time.” An official from NORQO also said,
“Our agreement was made after learning that the elderly are unable to access
the facility that used to be a place of learning and sharing for them due to the
COVID-19 outbreak. Starting with this MOU, we will continue to fulfill our social
responsibility through donations and other means.”
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NOROO LAUNCHES THE “VALUE ENHANCED"” CAMPAIGN
TOGETHER WITH CUSTOMERS

Following the announcement of the slogan “[ ], Value Enhanced: NOROO
Paint & Coatings” at the 2022 NOROO Paint Seminar held online from
February 22 to 28, NOROO initiated the “Value Enhanced” campaign by
uploading a manifesto video on its YouTube account on March 29.

The “[ ], Value Enhanced” slogan promotes paint as a medium that up-
grades various values. It implies the company’s will to raise the value of
paint as well as the public awareness of paint by promoting values that
the paints can change, such as space, health, and value of life.

The campaign will be unrolled in both online and offline spaces one af-
ter the other. The manifesto video titled “No Paint, No Gain” posted on
paintitsuda, NOROO's official YouTube account, starts by adding a letter
T to the famous phrase “No pain, No gain.” Along with music, fresh
colors, and witty catchphrases, this trendy video shows things that can
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NORQO launches the “Value Enhanced” campaign together with customers

only be achieved with NORQQ, ranging from personal taste to change in
space and seamless coverage. It delivers the energy of NOROO, which
elevates the values of [painting] such as [pleasant living] and [green
space]. A NOROO official said about the campaign, “We brought the
color, green technology, and functionality that paints can deliver to our
lives through an interesting story and stylish images. We plan to release
three more episodes of the videos soon.”

After the videos are unveiled, NOROO will unroll interactive digital
programs that will allow customers to gain indirect experiences of the
campaign’s value and philosophy, as well as other social contribution
activities designed to change the public perception of paints.

In particular, NOROO will launch interactive digital programs in coop-
eration with Trust's Thor Container, which has become a popular camp-
ing item amidst the recent camping trend. Thor Containers are known
for being safe and durable products approved by the Korean Ministry
of Food and Drug Safety and the US National Sanitation Foundation.
NOROO planned the collaboration in response to the recent surge in the
number of campers to seven million driven by the COVID-19 pandemic,
as well as the growing public interest in camping brands, particularly
among Millennials and Generation Z. Painting, according to NORQO,
is a practice that raises the value of buildings around us while also
expressing individuality.
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“Colors are intuitive, effective and powerful. These, | can
say, are the great charms.” Assistant Manager Kim Seung-
hyun and Senior Manager Hyun Jung-o at NSDS expressed
their desire for more people to feel the charms of colors and
broaden the range of choices. With NSDS, every individual
will be able to discover more colors in the world.

‘BEAAEMMRE SN ERAN & XN ZHERERAN
I, "NSDSEIA K SF BRI R KRB R “HFLESHAL
RBEREHES, FREEREE. " SNSDSTE—IE, HiTa R I
REZHEN.

Ham Young-jae, senior manager at NOROO Paint & Coat-
ings Research Institute that won the Minister of Science
and ICT Award, and Shin Jae-seok, team leader of the
Purchasing Headquarters. We can look forward to our
future thanks to those who work harder than anyone else
for advanced technologies and the environment.

XERRE HERAERBERKER NIRRT ZU R
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